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Relation of Principal & agent - Relation of Principal with

"Third Party - Personal Liability of agent - Termination of

Law of Contract: Contract and its Lssentials - Differant
Types of Contracts - Offer and ..cceptance - Capaclity of
parties to contract -~ Considerztion - Consent - Coercion -
Undue Influence - Misrepresentation - Fraud - Mistake -~
Legality of Objects - Unlawful and Illegal Agreements -
Wagering Aagreements - agreeéments opposed to public policy -
Agreements in restraint of trade- Quasi Contracts - Breach

of Contract.

‘Law of Sale of Goods: Contract of Sale -~ Conditions and
fWarranties - Transfer of Property in and Title of Goods -
‘Rights and Duties of Seller and Buy®r - Rights of Unpaid
“¥endor,

i st

}33& of agencys Creation of agéncy -~ Classiflication of Agents -

CAgeNngy. _ :

o

L:aw of Fartnership: Effects of Registration - Formation of _\1

zrmersnip - Tests of Partn.rship - Classes of Parinérs -
@gfies and Responsibilities - Dissclution of Firm and
=ttlement of Hccounts,

v

fﬁgany Law: * Formation of Companiecs — Kinds of Companies-<
ctrine of Ultra Vires - Memorandum of Association - Articles
“Association - Frospectus - Share Capital - Transfer and
znsmission of Shares - Borrowing kFowers - Meetings and
ssclutions - Managerial Remuneration - Re-construction and

Tgemation - Accounts and Audit.

=red Readings:

:shan, E. © ' 3 Hand Book of Mercantile Law

Elemeénts of Mercantile Law

oy

A4 Manuial of Mercantile Law

Elements of Company Law, Sultan
~ Chand & Sons, New Delhi,. -

Mercantile Law, Vikas Fublishing
House, ligw Delhi, -
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Company Law.

Le~tnireés on Comoanyv: Law
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S

ary Concepts about Business Organizationssi- Types “1%

hﬁeSs Organisations and their Basic Operations.

atl >N Systems, Design and Evaluaticn:- Definition
ms Information Handling - System frameworXk and

%&iwes ,;rlnclples of System Deésign and System nnalysls.

ectlhn and Validation:- Input form - Design,

*ﬁﬁfcards, Disk and Magnetic Tape Systems.
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Suqqested Readings=

Sub-culture. - Froblems of crnss cultural markct%ng, .

of Group - Group Dynamics including roleS, norms,. coh851venessn

organising buyer behaviour - Buying decislon 'process-.-

The Role of Consumer in Maﬁkutlng - Nature and Characteristics
of Consumers with spec1al reference to Indla - Mezaning of
Consumer Behaviour - Inter—élsc1pllnnry dlmen51ons of consumer

behaviour - Ferspectives in Consumel Behaviour.

Consumer Decision Processs Theories of Consumer Behaviour -
Models of Consumer Behaviour - Detcrminants of Consumer

Behaviour,

Ffundamental Process of Motivation -~ rerception and Learning -

Fersonality Characterstics.

Soc1al Class - 500131 StratlflCdthn - Characteristics of

Social Class - 5001al Influence cn Consumer - Culture,

Group Dynamics and Consumer Refarence Groups - De finition

leadershlp-and conformity -~ Reference groups - Famlly declSlonﬁfAkj
maklng. .2.

llffuszon of innovation -~ Consuner chlSlOﬂ—maklng for new

products - Brand lcyalty.

Buyer.behaviour and promotional strategy implics

ConSumer Research: Nature, SCope and leltatlons

Regearch - COmpl&Xltlrs in designing the conSumér reSEarCh -

Motivation research ~ Technigques of notlvatlon¢r§.: 'Qh;
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Bepnet Peter D,, & Congumer Behaviour, @rentice Hall
Harcld H, Kassarjian of India, New Delhi, 7 %"

Consumer behaviour.

.

Mehta, Subjas

Consumer Bcehaviour in India.

Syam Babu H
Genesral Zaltman & s Consumer Behaviour, John Wiley & So
Melanie Wallendroof New York. . -

Consumer Chodce rroCesSS.

Flemming Hansen

Howard John & The Thecry of Buyer Bezhavisur

Jzdish Sheth

o
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Cost Accounting: Nature, Meaning, Scope and Importance of
Cost Accounting, Concepts, analysis and Elements of Cost -
Distinction between Cost, Financial and Management accounting,

Material: Purchasing, Storing and issuing procedures -

Methods of inventory valuation - Matsrial «accounting.

Labour: Computation of Labour Cost - Treatment of jidle-

time - Overtime Wages - Leave with Wages, etc. -~ Laboul
Turnover — Principal methods of remuneration - Various

incentive wage systems.

Overhead Costs ClaSSification - Collection -~ Allocation -

Apportionment and,absorptlon of overh€ads, Need for Using =
estimated overhead rates - Machlnu hour Rate - Treatment

of under and over absorption of c¢ver heads.

Cost Sheet ~ Preparation of Cost Sheet and (Quotation of

Tenders,

Job Costing - Batch Cesting - Contract Costing - bProcess
Costing Unit and Output Costing.

Integral Accounting - Reconciliation of Cost and Financial

~cocounting. S

¥Mzrginal Costings Basic Concepts - Cost Volume - Ekrofit .
znzlysis - Differential Costing and application of Marginal

- Costing in decision-making.

Cost sccounting, budiana, Kalyani
Publishing House.

ao

I

(1]

Cost «accounting, Calcutta, Academir
Press, - '

Cost acoounting, Caleutta, Academic
Fress, .

Cost ccounting, Frinciples and
Adpplication, Bombay, Himglaya zubl
ing House, N .

.o

A Text Book of Cost accCuntanly

ae

Principies and Fractice < Jost

Sehgal
Aaccounting, DPelhi & Chandg,



B.B.M, TIT YEAR : TDaper-IV s CURRLNCY & BALNKING

1, Money - Evolution - Barter System - »~apér moneéy - Characteri-
stics of money - Functions and role of money - Standard systoms

of note issue,

2, Value of Money - Price and Value of Money - Changes in the
value of money - Fisher's Quantity Theory of Monegy - Cambridge
Equation - Keynes Incomes and Expenditure Theory - Méasuremsnt
of Changes in the value of money - Construction of Index Numbers—

Inflation - Deflation.

3. Commercial Banking: Functions - Thelr role in Economic Develop-
o~ ment - Structure of assets and liabilities - Liguidity - Credit

creation - Investment policy of comnercial banks - Unit Banking

Vs, Branch Banking.

Central Banking: Central Bank - Functions -~ Credit Control
Methods -~ Quantiative and Qualitative Credit Control,

Indian Banking: Indian Money Marker and its constituent
parts - Moneylenders and Indigsnous Bankers- Rural Banks -
Co-operative Banks, Land Development Banks - Nationalisation
of Commercial Banks - Recent Trends in Indian Banking -

_Advances to priority sectors.

Reserve Bank of India - Constitution and Functions, Monetary
policy - Credit Control -~ Rural Credit - Industrial Finance,
State Bank of India - Its Constitution and Working.

Definition of Banker and Customer -~ Relationship between
Banker and Customer, Special features of their relationship -

Bankers lien and right to sat off,

Types of Accounts: Fixed, Current and Savings Deposit

Accounts - Special Types of Customers.

Cheques: Features, Crossing and Endorsement -~ Marking -
Material Alterztion,

Payment of Chegues: Duties and responsibilities of paying
Banker - When a banker can rofuse payment ~ rayment in due
course - Statutory kFrotecticn given to paying banker -
Dishonour of Cheques.

Collection of Cheques: ~Freoedurs for coll . ction, Banker
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B.B.M, III YEAR @ Paper—V 3 PRODUCTION'M&NAGEMENT (NEW)

1.

2.

3.

rlant Location and Layouti- Factors affecting,Loqation - Cost
factors in location - flant layout principles - Specific

layout for ai fferent products - Space requirement.

rroduction Planning and Control: Objectives and Concepts «-
Capacity Planning, Production Planning, Controlling,

Scheduling - Routing.

Materials Management: purchasing, Invéntory Ménagement
Material handling - Principles - Economic Considerations -
criteria for selection of material handling egquipment -

Codification, Standardisation, simplification, Inventory

Controls.

Be

-

Quality Controls Quality Management — Types of Inspection -
Control Charts - Quality Circles.

Maintenance Management: Types of Maintenance — Breakdown,
spares Planning and control ~ Freventive Routine - Relative

advantages - Maintenance Scheduling.

Work Study, Methods of study, Time and Motion Study, Charts

and Diagrams - Work Measurer.ente.

Froject Implementation, Monitoring and Evaluation.

suggested Readings:

Production and operation Management,
Tata McGraw Hill, New. Delhi,
e

Chary

production Management

e

Banga & Sharma

Gopalakrishnan & Materials Management - an Integrated
Sundaresan approach, prentice-Hall of Indig,
New Delhi.

Froduction and Operation Management,
McGraw-Hill, Tokyoe

Raymond R. Meyer

Production Management.

Produetion/Operation Management,

Harding, H.d.

William J,., Stevenscn

i4,K. Datta . Materials Management : Text and
Cases, PFrentlce Hall of India,
New Delihi. '

2 e Tread s : Integrated Materials Management 3§ &
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5.p.M, ITT YBAR : Elective Group~II : Faper-II : SALES MANGEMENT

1, Introduction - Evaluation of Sales Management - rlace of Salés
Management in Marketing Management - Sales Organisation and

purpcse -~ Basic Types of Sales Organisation.

2. Salesmanship - Definition - Theoretical 4spects of Salesman-~
ship - Characteristics of Sucdcessful Salesman - Selling

systems and terms,

3, Sales D'lanning -~ Estimating Sales Fotential and forecasting
Sales - Sales guotas, T:srritory Allocation - Sales territory

Gontrol and sales routing,

4, Management of Sales Force - Recruitment and Selection -

Training - Motivation and Evaluation.

5. Sales Budgets - iurpose of Sales Budget - Salesman Expenses

control - Estimating ths cost of distribution.

6. Marketing intelligence and Sales Management - Benefits of

Marketing-Research in Sales Management -~ Sales Control ReéearCh.

Te Importance of AdvertiSLng to Sales - Defining advertising
goals = Advertlsa.ng Budget - advertisement Gopy ~ Media
Selection - Manageérial aspects of Advertising.

8, Role of Sales Promotion - Tools in Sales Management - Free
Samples - ‘Bélow the linc Contests, coupon offer, price off,
Bonded offers, Display contests - Consumer involvement in

company promotions, idea seeking, etc.

Squested Readlnqs

1} Still Cundlff & Sales Management, Prentice-Hall
Govani of India, New Delhi»

e

Markating“anB”Salesmanship, Himalavya
rublishing House, Bombay.

a0

2} Sherlekar

3} Simons : Successful $ai€s Management.

4} David and Maynard : Sales Managément

5y Dispatrick, C.A. : Salesmanship.

65 Laker and Myers © 3 Lagvertising Managemsnt, krentice Hall

of India, New Delhi,

77 James S. Norris | H Advertisiﬁg, rrentice Hall of India,
' ) New Delhi.



